Hello



AAAAA

Husband
Father
Designer
Artist




i 0 T T T B B T T B ;_:-_",.'__._
ARRRRARRERRREE.

ARRRARBRRRRR =
" aaanannnnaanifi
" anannaneaneniie

TUCSON
GEM & MINERAL

- ,
_;.--' i T‘Ifrl"‘r-;‘—l—j =
—ar 3 \

-




PURPOSE VALUES

OF ARIZONA Working together to

expand human potential, Ad aptation
explore new horizons Com p aSSi on
Determination
E¥nloration
'sion

and enrich life for all.

VISION MISSION

Our vision is to create We will continuously

a world where human improve how we educate
potential is realized and and innovate so we can
we’re all working together lead the way in developing
to create solutions to big disruptive problem-solvers
problems so that life in capable of tackling our
our communities, in greatest challenges.
Arizona and on our

planet can thrive.
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healthcurrent

Imagine fully informed health



AAAAA

@styeakley



MARTY NEUMEIER: THE BRAND GAP, 2006

A brand Is not a \ogo an (dentity, or a product.
A brand IS person S gut feeling about
a product, service, or organization.




PERSONAL BRAND

t's not what you say you are.
[t's not what you do.
t's who you are.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design September 30, 2019
Capstone - U of A Design Program @styeakley
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Who you are speaks louder
than what you do.




PERSONAL BRAND

Voice
Creating a memorable personal brand is not

about having a “good” voice or evena “great”
voice. It's about having your own voice.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design ~~ September 30, 2019
Capstone - U of A Design Program  @styeakley



PERSONAL BRAND

Style

Whatever your style 1s, just make sure
it aligns with who you are and the type
of audience you re looking to attract.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design ~~ September 30, 2019
Capstone - U of A Design Program  @styeakley



PERSONAL BRAND

Ma

Nerisms

Itt
the
don

eeeeeeeeeeeeeeee

e detalls end up contribt

ting to

larger portrait of who yo

et

dl€E—

't forget them along the way.

Personal Brand Management stephenthomas.co/design
Capstone - U of A Design Program  @styeakley
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PERSONAL BRAND

Network

You

VoL

eeeeeeeeeeeeeeee

are the produc

' of the five peop

spend the mos

aaaaaaaaaaaaaaaaaaaaaaaaa
Capstone - U of A Design Program

time wi

stephenthomas.co/design
yyyyyyyyyy

th in yoL

eeeeeeeeeeeeeeee

rlife.



PERSONAL BRAND

Habits
Our habits are what build us as people—
and they are also what build a meaningtul

personal brand.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design ~~ September 30, 2019

Capstone - U of A Design Program  @styeakley



PERSONAL BRAND

Word
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PERSONAL BRAND

Consistency
Be consistent. It's how you grow
and build trust with others.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design~~ September 30, 2019

Capstone - U of A Design Program  @styeakley



PERSONAL BRAND

Lifestyle
Be yourself and share knowledge

along the way. Always be on the offensive.
|f you are not managing your brand,
someone else 1s.

Stephen T. Yeakley Personal Brand Management stephenthomas.co/design ~~ September 30, 2019
Capstone - U of A Design Program  @styeakley



TOM PETERS: FAST COMPANY, 1997

“We are CEOs of our own compar
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Thank you



