


Little Love Burger | Visual Identity - Final

A new way to express yourself.

[t’s time to develop a powerful new
visual identity. It will be one of your
most important brand assets. When
used effectively, it will be more than a
tool tocommunicate whoyou are, it will
be a symbol for why your brand matters.
It will stand in forthe value you create.
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Implementation:
Sticker
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LITTLE

DON T YOU WANT SOME
BURGER [LO LOVE:?
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