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A new way to express yourself.

[t’s time to develop a powerful new
visual identity. It will be one of your
most important brand assets. When
used effectively, it will be more than a
tool tocommunicate whoyou are, it will
be a symbol for why your brand matters.
It will stand in forthe value you create.
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What makes a good identity?

Our goal istocreate an
authentic new identity for
The Corbett, one that’s both

. . Relevant
distinctand compelling. . s it aligned with
Broadly speaking, successful key conceptual
identity design is definedby drivers?

four key factors:

Different
Does it
stand outinthe
landscape?

Extensible
Canitbeapplied
across all contexts
+ environments?

Memorable
Does it effectively
stick with our
key audiences?
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Figure 1:1- Door decal

Close up of old Corbett signage on old
covered up doorin building interior wall.




Corbett Sa

Corbett Sans

Overview of Corbett Sans design and development
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